
DriveUpSavings
Build Your Personal Savings with Every Auto Loan Payment

Presented by The

DriveUpSavings
Solution Summary and Website

• Automatic saving product for members struggling to save
• Monthly contribution when loan payment is made
• Flexible…certificate or savings account
• MATCHING RATE
• Website features…guidelines, financials, marketing, disclosures

www.driveupsavings.org
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Marketing Materials



DriveUpSavings
Credit Unions Who Are Piloting

• Members United (Full Launch on July 1)
• Purdue Employees (Partial Launch on July 1)
• Three Rivers (Pilot Launch to 4 branches on August 22)
• Kemba (Est. Launch of Mid September – Early October)
• Eli Lilly FCU (Launch to SEGs in Q4 2008)



DriveUpSavings
The Approval Process

Proposal Content

•Components of the program

•Types of Loans eligibility

•Savings Product prototype (features, benefits, limitations)

•Direct deposit requirements

•Fees & Charges

•Target Markets

•Financial Scenarios – www.driveupsavings.org

DriveUpSavings
Implementation

•Product set-up

•Testing

•Staff Training

•Marketing plan

•Sales Incentives

Many credit unions will implement 

this differently



DriveUpSavings
Preliminary Results

Purdue Employees FCU; $500 Million ~ 57,000 
Members
Location: West Lafayette, IN
Core Processor: Summit Information Systems
Contact: Evelyn Royer (eroyer@purdueefcu.com)

Product Set Up Info:
Product Name: DriveUp Savings
Certificate or Savings Account?: Add on Certificate
WD Restrictions: Standard Certificate Penalties Apply
Contribution Requirements/Restrictions: Up to 10% of monthly loan payment
Rate Offering: Match Loan Rate of Auto Loan no maximum
Marketing Strategy: 7/15/08 Marketed to a Select Employee group through press 
release and special member appreciation day.
8/18/08 Email sent to all members with the same SEG code as above
9/1/08 Allowed all staff to promote product to all auto loans approved for the month of 
September

DriveUpSavings
Preliminary Results

Three Rivers FCU; $500 Million ~ 70,000 Members
Location: 7 County Community Charter in Northeast Indiana
Core Processor: Open Solutions, Inc.
Contact: Chad Gramling (cgramling@trfcu.org)

Product Set Up Info:
Product Name: DriveUp Savings
Certificate or Savings Account?: Certificate
WD Restrictions: Standard Certificate Penalties Apply
Contribution Requirements/Restrictions: Up to 10% of monthly loan payment
Rate Offering: Match Loan Rate to Maximum of 10%
Marketing Strategy: Initial pilot in 4 of 19 branches. Offer on all new auto loans. Follow-up 
calls from branch staff with indirect members and recent new loans. Integrated into Auto Loan 
Recapture (ALR) program.



DriveUpSavings
Preliminary Results

Kemba Indianapolis Credit Union; $55 Million ~ 8,000 Members
Location: Indianapolis, Indiana
Core Processor: Summit Information Systems (online)
Contact: Brian Wilkerson, (317) 351-5722; brianw@kembain.org

Product Set Up Info:
Product Name: DriveUp Savings
Certificate or Savings Account?: Add on Certificate
WD Restrictions: Standard Certificate Penalties Apply
Contribution Requirements/Restrictions: Up to 10% of monthly loan payment, electronic 
payment
Rate Offering: Match Loan Rate to Maximum of 10%
Marketing Strategy: Website marketing, employee incentives, member incentives, offer
made to all auto loans

DriveUpSavings
Preliminary Results

Members United FCU; $7 Million ~ 1,700 Members
Location: LaPorte, Indiana
Core Processor: Electronic Recordkeeping Services, Inc.
Contact: Carolyn Probasco, (219) 362-3741

Product Set Up Info:
Product Name: DriveUp Savings
Certificate or Savings Account?: Add on Certificate
WD Restrictions: Standard Certificate Penalties Apply
Contribution Requirements/Restrictions: Up to 10% of monthly loan payment, electronic 
payment
Rate Offering: Match Loan Rate to Maximum of 10%
Marketing Strategy: Website marketing, employee incentives, member incentives, offer made 
to all auto loans

Results:
Take-up Percent: 30% of July Auto Loans



DriveUpSavings
Preliminary Results

Eli Lilly Federal Credit Union; $800 Million ~ 34,000 Members
Location: Indianapolis, Indiana
Core Processor: Integrasys (FiServ) – service bureau
Contact: Joe Hasto, (317) 276-7043; jhasto@elfcu.org

Product Set Up Info:
Product Name: Pedal to the Metal Savings
Certificate or Savings Account?: Savings – freely accessible to member
WD Restrictions: None
Contribution Requirements/Restrictions: Up to 10% of monthly loan payment, electronic payment
Rate Offering: Match Loan Rate to Maximum of 10%
Marketing Strategy: This will be offered to potential members of new SEGs for a period of time (90-
120 days) in an effort to more quickly get new members signed up and start building relationships

DriveUpSavings
Thank You!

Joe Hasto; Eli Lilly FCU

Evelyn Royer; Purdue Employees FCU

Chad Gramling; Three Rivers FCU

Michelle Peterson; Via Credit Union

Brian Wilkerson; Kemba Credit Union

DriveUpSavings.org


